SAMPLE OUTPUT—Module 7

(The following project segments are EXAMPLES and SAMPLE MATERIAL.  Please note: (1) these samples were selected from several student team projects at one school and are not intended to represent a particular level of quality, and DO NOT represent a complete project; (2) the accuracy of content, data, and clarity of writing are NOT guaranteed; and (3) these samples may NOT BE DUPLICATED.  Questions regarding these samples may be sent to dlabay@lfc.edu)
Survey Research Section Sample A

By compiling different ideas and opinions from the interviews and focus group, the research group was able to devise a survey, which focused on students’ attitudes and behaviors about world hunger.  (See Appendix)  Kellerman and Thoms advise, “Determine what information needs to be gathered: select the appropriate question type to elicit the desired information; and choose a format that is easy to read” (38).  The world hunger group formatted the questions in order to meet the research objectives established by the group.  Also, prior to distribution, the survey was pre-tested.  In order to test the validity of the survey instrument, the instrument was read to a team of experts in Professor Dlabay’s class.  Validity “addresses the issue of whether what we tried to measure was actually measured” (McDanials and Gates 258).  Responses and reactions were noted from the experts to aid the research team in improving its survey.         


In order to obtain information about the entire population, a sample size must be defined prior to the project.  The population in the sample for world hunger consisted of freshman and senior, male and female students at Lake Forest College since the hypotheses aim to compare donation attitudes and behaviors among these groups.  McDanials and Gates point out that ideally, the population sample from which information is obtained “should be a representative cross section of the total population” (328).  


The surveys were administered to a total of forty students.  This included ten male and ten female freshman and ten male and ten female seniors.  These students were randomly selected around campus through personal contacts and distribution in highly populated areas such as the cafeteria and resident halls.  Because participants of the survey were selected randomly in a convenient fashion, a sample frame was not necessary.  Such a frame would include a full list of all senior and freshman students of Lake Forest College.  Instead, the research group chose to conduct a nonprobability sample, or specifically, a convenient sample.  This sampling technique is helpful because it is “easy to collect” (McDanials and Gates 247).  One hundred percent of the surveys administered were returned, making for an efficient data collection method.
Survey Research Section Sample B
Operational Definitions

For the purpose of this study, literacy will be defined as:

 
"An individual's ability to read, write, and speak in English, compute and 


solve problems at levels of proficiency necessary to function on the job 


and in society, to achieve one's goals, and develop one's knowledge and 


potential," according to The National Literacy Act. (NIFL, 2001)

For the purpose of this study, volunteering will be defined as:


Someone who has given freely four or more hours of their time to a 

charitable organization in the spring 2002 semester.

Through the means of a convenience sample sixty-one LFC students received and completed a survey designed to gather specific data on student knowledge, attitudes and behaviors towards volunteering for literacy programs.  A convenience sample is, “a non- probability sample used primarily because data are easy to collect” (McDaniel, 347).   The survey was used, “To gather descriptive research, and to provide an orderly and structured approach to data gathering” (McDaniel, 30).  Thirty-one females completed surveys; fifteen of them were seniors, and sixteen were freshmen.  Thirty males completed surveys; twenty were seniors and the other ten were freshmen.  This sample provides four subgroups to elicit an accurate representation of the LFC campus. 


For the purpose of our questionnaire development we followed the steps laid out by McDaniel and Gates.  According to McDaniel and Gates the development and design of a questionnaire involves a logical series of steps (293).  The first step in developing a questionnaire involves determining survey objective, resources, and constraints (294).  The objective of our survey was to determine what LFC students know about literacy problems in their area and in general. 

The second step in developing a questionnaire is determining the data collection method (295).  A self-administered survey is the survey method that our team selected to use.  Because of time constraints our team felt that it would be easier to personally hand out our surveys using a convenience sample.  One difficulty with this sample was, “controlling sampling error which will be discussed in the limitations of this project (347.

The research group, having decided on a type of data collection method to use, focused on developing a question response format.  The question response format was developed in response to the information that was gathered during the focus group and in-depth interview process.  The first three out of the eight questions in the survey were closed-ended dichotomous questions, which, according to McDaniel are, “Questions that ask respondents to choose between two answers”(297) (See the appendix to evaluate the questions) These particular questions are also considered nominal, meaning that their values do not indicate specific relationships.  According to McDaniel and Gates a dichotomous question evokes a rapid response, therefore, the Yes and No questions that were placed in the first section of the survey should generate a quick response.  Because of this rapid response wording of the question is critical to evoke accurate answers (299).  For this reason, we pre-tested our survey on a few random students and had Prof. Dlabay critique these questions, as well as, the rest of the survey.

 For questions 4 through 7 an interval style question was used.  This style of question is used to rate the importance of a scaled response question.  According to page 11 of Prof. Dlabay’s informative research pack, these interval questions allow for frequency distribution, percentiles, range, and standard deviation all to be calculated.  Questions 4 through 7 are more elaborate and are meant to make the respondent think a little deeper than the first 3 questions. 

 For the final question the respondents were given an open-ended question.  An open-ended question is defined by McDaniel as, “A question that asks the respondents to reply in their own words” (295).  This form of question does not limit the respondent’s choices so it enables the respondent to elaborate on his/her opinions on the issue at hand.  This question was thought to be very useful to the group research because we could determine if these suggestions correlated with the suggestions made during our focus group and in-depth interviews.

After the research group had develop a survey instrument and pre-tested it on a small sample of LFC students to make sure the wording was clear and that the questions flowed together.  The responses from this pre-test were generally positive, the group then presented the survey instrument professor Dlabay to have him analyze the survey and to make suggestions before finalizing the instrument for distribution.  McDaniel and Gates explain that if the researcher decides that a question is absolutely necessary, that question must be stated so that it means the same thing to all respondents (302).  Professor Dlabay made some suggestions to our team and after some fine-tuning our survey was ready for implementation.

Before the survey was given to a convenience sample our team conducted a second pre-testing measurement on the survey instrument.  First, the survey was given to two different individuals to make sure that the questions were logical, easy to follow, and easily understood.  Second, we asked the individual to give us some feedback on the survey and after receiving positive responses, the survey was ready to be administered. 

sample surveys

BLOOD DONATION SURVEY
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Congratulations!  You have been selected to participate in a research project conducted by three of your fellow LFC students.  We realize that your time is valuable, but we hope you’ll take a few moments to answer the brief questions below.  By helping us understand how LFC students feel about blood donation, your answers may indirectly save precious lives.  Thank you in advance for your participation, and best wishes for a fabulous summer! 

For each of the following, please check (X) one.

1.  Are you a….


female_____

male_____

2.  What is your status at LFC?
freshman_____
senior_____

3.  Since turning 18, approximately how many times have you donated blood?


0_____
1-2_____
3-4_____
5-6_____
7 or more_____

4.  During the current semester (spring 2002), have you donated your time or services to a 

     charitable cause?




        Yes_____

No_____   

For each of the following, please circle the abbreviation that best describes your attitude (SA = strongly agree, A = agree, N = neutral, D = disagree, SD = strongly disagree).

5.  Every person who donates blood saves a life.

     SA

A

N

D

SD
6.  Donating blood poses a risk to the donor’s health.

     SA

A

N

D

SD
7.  Hospitals DO NOT have enough blood to meet the needs of their patients.

     SA

A

N

D

SD
8.  In your opinion, what explains the low turnout at campus blood drives?

Online Clothing Shopping Survey

This is a survey being conducted for a marketing research class to determine ____________.  Please fill out the following survey honestly and thoroughly to help us with our research and final project.  Return to Box 928.

1.  Are you...






___Male

___Female

2.  What year in school are you?



___Freshman

___Senior

3.  Within the past 30 days, how many times have you visited a web site in which clothing is offered for sale?  

3.  ___ 0

___ 1-4

___ 5-7


__ 8 or more

4.  Within the past 30 days, how many times have you visited a web site in which clothing is offered for sale?  

___ 0

___ 1-2

___ 3-4


__ 5 or more

**For questions 5 through 7, please circle the number that reflects your opinion**

5.  Shopping online for clothing will become as popular ___________

/

Strongly Agree        Agree            Neutral
    Disagree
Strongly Disagree

         (____________(__________(_________(_____________(
          5

     4            
       3

      2


   1

6.   Shopping online for clothing _________

Strongly Agree        Agree
      Neutral
     
Disagree
Strongly Disagree

          (___________(__________(__________(____________(
          5

     4            
       3

      2


   1

7. Within the next 30 days, how likely are you to purchase clothing online?

Very likely         Somewhat likely  
  Not sure      somewhat unlikely    very unlikely

          (___________(__________(__________(____________(
          5

     4            
       3

      2


   1

8.  What do you believe to be the main reason why people shop online for clothes?  

___ convenience
    ___ low prices
___ more selection
    ___other ____________

9.  What do you believe to be the main reason why people AVOID shopping online for clothes?  

___ credit card security    ___ items may not fit ___ difficult to return    

___other ______________ 

THANK YOU FOR YOUR ASSISTANCE.  Please return to 

World Hunger Survey

1) Please check all that apply.

Male   _______



Freshman________
Senior_________

       Female_______



For the next 5 questions 2 - 6, please circle the letter or number.  5 means that you strongly agree (SA), 4 means that you agree (A), 3 means neutral (N), 2 means disagree (D), and 1 means that you strongly disagree (SD).

2) World hunger is the biggest problem faced around the world.

5____________4____________3____________ 2___________ 1

SA

     A

  N

 D
          SD

3) You feel positive and hopeful about the future of world hunger because it is solvable.

5____________4____________3____________ 2___________ 1

SA

     A

  N

 D
          SD

4) Volunteering for a charity improves the quality of life throughout the world.

5____________4____________3____________ 2___________ 1

SA

     A

  N

 D
          SD

5) Donating money to a charity helps improve the quality of life throughout the world.

5____________4____________3____________ 2___________ 1

SA

     A

  N

 D
          SD

6) One person does make a difference.

5____________4____________3____________ 2___________ 1

SA

     A

  N

 D
          SD

7) Within the past month have you heard or seen any advertisements that encouraged donating to hunger (Radio, Television, Newspaper, Internet, E-mail, Mail, Articles)?  (Please check one)
Yes______
No________

8) Within the past six months, how much money have you donated to charity? (Please check one)
$0_____

$1-$20_____
$20-or more________

9) Within the past six months how many hours have you volunteered for a charity? (Please check one)
0 hours______

1-10 hours________

10 or more hours___________

10) What do you think is the biggest cause of world hunger? (Please check one)

Overpopulation_______
                War/Political Turmoil________
                         Waste_______ 

Lack of Government funding/Lack of resources______       Lack of nutritional education _______ 

Other (please specify)_______________________________________________________________

11) After taking this survey how likely are you to donate money to a charity? (Please check one)

Very Likely______

Likely_______

Not Likely__________

12) After taking this survey how likely are you to volunteer for a charity? (Please check one)
Very Likely______

Likely_______

Not Likely__________

