SAMPLE OUTPUT—Module 9

(The following project segments are EXAMPLES and SAMPLE MATERIAL.  Please note: (1) these samples were selected from several student team projects at one school and are not intended to represent a particular level of quality, and DO NOT represent a complete project; (2) the accuracy of content, data, and clarity of writing are NOT guaranteed; and (3) these samples may NOT BE DUPLICATED.  Questions regarding these samples may be sent to dlabay@lfc.edu)
DATA COLLECTION A

In the last phase of the survey research, the questionnaire was administered to the members of the convenience sample.  On Wednesday, April 24, a table was set up outside the cafeteria.  The 60 surveys were divided into separate piles and distinguished through the application of different-colored smiley faces on the corners. A basket of chocolate was also placed on the table, along with the sign “FREE CANDY FOR SHORT SURVEY.”  Like the chips, candy, and drinks provided at the focus group, the chocolate was used as an incentive to encourage passers-by to fill out the surveys.  The researchers sat behind the table from 11:00 AM to 1:00 PM (the hours during which the cafeteria was open for lunch) and asked all those who passed by whether they were freshmen or seniors, and whether they would be willing to fill out a survey on blood donation.  In at least one case, the presence of the researchers reduced the random and/or systematic error contained within the data—in particular, “differences due to a lack of clarity in the measurement instrument.”  While one of the female seniors was filling out a survey, she was evidently confused by the question about volunteering and asked if the phrase referred to volunteering in general, or only volunteering related to blood donation.  By answering her question, the researchers were able to increase the validity of her response.
DATA COLLECTION B

Questions were administered door-to-door on the college’s North and South campuses.  McDaniel and Gates list the advantages of the door to door interview:  “Respondent is at ease and secure in home; face-to-face contact; interview can observe respondent’s home, etc.; interviewer can show, explain, probe, etc.”(198). The survey had a response rate of 100 percent.


