SAMPLE OUTPUT—Module 10

(The following project segments are EXAMPLES and SAMPLE MATERIAL.  Please note: (1) these samples were selected from several student team projects at one school and are not intended to represent a particular level of quality, and DO NOT represent a complete project; (2) the accuracy of content, data, and clarity of writing are NOT guaranteed; and (3) these samples may NOT BE DUPLICATED.  Questions regarding these samples may be sent to dlabay@lfc.edu)
DATA ANALYSIS A

Upon administering the survey and collecting and analyzing the data, the research group began the process of evaluating all the data that had been gathered.  The representative data, which according to Wunsch is, “Data that have been collected from a group of subjects who have the same characteristics as a larger group to whom the study can be generalized”(27), was relied upon when determining research findings and conclusions.

Objective 1-Do males or females volunteer more for literacy programs?


Hypothesis 4-No significant difference exists between males and females with regard to behaviors in volunteering for literacy programs.




A recent study conducted by Marrotta and Nashman (1998) revealed that, in recent years, college students had been looking for balanced lifestyles and volunteering was one avenue sought equally between both genders.  


In the focus group conducted for this study, only one the eleven participants had volunteered four hours in the past semester.  This participant was a senior female.  When asked about volunteering both females and males commented that they were unaware of a problem with this issue and those that were aware were unsure how to help.

Survey results for this study revealed that there was almost no difference between the number of males and females who volunteered this past semester, as shown in the following table:

Survey question 3
Females (n)
Females (%)
Males (n)
Males (%)

Have you volunteered at least 4 hours this semester? (yes)
14
45%
13
43%


These data tend to indicate that the research group’s fourth hypothesis was true.  In this study there existed no significant difference between male and female LFC students with regard to volunteering.

Objective 2-Do freshmen or seniors volunteer more for literacy programs?
Hypothesis 3-No significant difference exists between freshmen and seniors with regard to behaviors in volunteering for literacy programs.




Survey results for this study revealed a difference in the number of seniors who had volunteered compared with the number of freshmen.  Twice as many seniors had volunteered, as shown in the following table:


Survey question 3
Seniors

 (n)
Seniors

(%)
Freshmen (n)
Freshmen (%)

Have you volunteered at least 4 hours this semester? (yes)
18
51%
9
35%


Survey results for this study revealed that respondents were neutral (mean score 2.95) as to their opinion on Illiteracy being a problem in Lake County.  The results also showed that a majority of students believed that awareness regarding literacy was limited, with responses generating a mean score of 3.67; as shown in the following table:

Survey items 4& 7
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 

4 - Illiteracy is a problem in Lake County, Illinois.
61
3
15
20
19
7
2.95

 7 – Awareness of illiteracy in our society among college students is limited.
61
11
27
16
6
1
3.67

These data tend to indicate that students believe that their awareness is limited with regard to literacy programs.  Their beliefs are backed by the data from survey question four.  Students were unaware of the current problems with illiteracy in Lake County, especially in the Waukegan area, which is a mere 10 miles from campus. A reason for the large amount of neutral response may be that, a lot of respondents were not familiar with Lake County, and commented to the research group that they did not know, so they just answered neutral.

Objective 3-How do student’s attitudes, among these groups affect volunteer behavior?

Objective 4-Does socio-economic status affect the need for literacy programs? 


Hypothesis 1-No significant difference exists between freshmen and seniors with regard to attitudes toward volunteering for literacy programs.

Hypothesis 2-No significant difference exists between males and females with regard to attitudes toward volunteering for literacy programs.


In the focus group conducted for this study, students responded with words like, “homeless, can’t read, lifetime of challenges, poor, third world” when asked what came to their minds when asked about illiteracy.  These responses were compared with the questions in the survey that addressed the same issues.


Survey results for this study revealed that all respondents agreed with the attitude questions asked, with senior males providing the strongest agreement and freshman females being the most neutral, as shown in the following tables:

The opinions on this item among women were as follows: 

Survey item 5 & 6 -females 
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 

5 - Volunteering improves the quality of life in our society.
31
16
12
2
1
0
4.39

6- People who are illiterate are usually low-income individuals.
31
4
17
7
3
0
3.71

Among men the opinions were: 

Survey item 5 & 6 –males 
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 

5 - Volunteering improves the quality of life in our society.
30
13
13
1
3
0
4.2

6- People who are illiterate are usually low-income individuals.
30
17
8
4
1
0
4.37

Among seniors, the opinions were:

Survey item 5 & 6 – seniors
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 

5 – Volunteering improves the quality of life in our society.
35
15
16
2
2
0
4.26

6- People who are illiterate are usually low-income individuals.
35
18
11
3
3
0
4.26

Among freshmen, the opinions were:

Survey item 5 & 6 – freshmen
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 

5 – Volunteering improves the quality of life in our society.
26
14
9
1
2
0
4.35

6- People who are illiterate are usually low-income individuals.
26
3
14
8
1
0
3.73

DATA ANALYSIS B
Objective 1— How do males and females differ regarding attitudes towards volunteering?
Hypothesis 1— No significant difference exists between males and females with regard to attitudes towards volunteering.

Survey item 8
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

College students would volunteer more if transportation was provided to volunteering sites.  
100
4
38
29
28
1
3.16


These data indicate that, overall, students feel neutral towards the possibility of volunteering—even if it was made more convenient by providing transportation.


Students described volunteering as “rewarding” and “enjoyable,” but these experiences have not been rewarding or enjoyable enough that students are eager to volunteer again.


The opinions of women were as follows:

Survey item 8 – Females
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

College students would volunteer more if transportation was provided to volunteering sites.  
50
1
22
13
14
0
3.2

Among men, the opinions were:

Survey item 8 – Males
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

College students would volunteer more if transportation was provided to volunteering sites.  
50
3
16
16
14
1
3.12


On average, males showed slightly less interest than females in volunteering. 

Objective 2— How do freshman and seniors differ regarding attitudes towards volunteering?
Hypothesis 2— No significant difference exists between freshman and seniors with regard to attitudes towards volunteering.


The survey indicated:  

Survey item 7
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

College students don’t have time to volunteer.
100
2
20
24
44
10
2.6

On average, students disagree that college students don’t have time to donate.  The attitudes among seniors were:

Survey item 7 – Seniors
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

College students don’t have time to volunteer.
50
1
10
12
21
6
2.58

Among freshmen, the attitudes were:

Survey item 7 – Freshmen
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

College students don’t have time to volunteer.
50
1
10
12
23
4
2.62


Comparing the attitudes of freshmen and seniors regarding this survey item, seniors tended to disagree more.  This sharply contrasts the attitude of senior focus groups participants. The survey shows that freshmen actually agree more with this statement.  The survey results show that college students think that they do have time in their schedules to volunteer, but volunteering is not a preferred or valued way to spend their free time.   The survey also revealed:  

Survey item 6
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

College students only volunteer as part of Greek activities.  
100
4
35
22
26
13
2.91

In addition to the finding that students have time to volunteer, students also tend towards disagreeing or being neutral regarding the notion that students only volunteer as part of Greek organizations.  This shows that, in addition to believing they have the time to volunteer, college students also think that, when they do volunteer, it is by individual initiative. 

Objective 3— How do males and females differ regarding attitudes towards resale?
Hypothesis 3— No significant difference exists between males and females with regard to attitudes towards resale.


In the focus group, three students said they had “no idea” how to define non-for-profit resale shops. This reflected a general lack of knowledge about resale.  Others thought of resale shops as a place where friends or siblings shop for clothes or a place that sells their old, donated items.  They knew about resale shops from donating to them or from friends who shopped in them for fashion’s sake.


In a story-telling projective technique, seven responded with encouraging comments to a student who wanted to pursue volunteering at a resale shop, but none showed interest in joining their fellow students.  This reflected the attitude that students think volunteering for resale is a fine way for others to spend their time, but not how they want to spend their own time.  One student joked, “What are you really going to do?”  This comment implied the belief that no one volunteers, and no one wants to.  


But, perhaps the true attitudes towards resale came out through the use of a storytelling projective technique.  Participants were asked to fill in a senior’s response to a freshman, who asks the senior’s opinion on volunteering at resale shops.  All participants commented that they would not know what to say because they did not know about resale shops or what a volunteer would do at one.  The students offered contradictory responses in the focus group, which seem to indicate their confusion.  


The following data was collected in the focus group:

Survey item 9
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

Not-for-profit resale shops improve the quality of life in our society.
100
2
47
32
16
3
3.29


The mean score that students felt neutral about this statement supports the findings of the focus group that students do not understand the function of resale shops in society.  However, nearly 50% of students agreed that not-for-profit resale shops are assets to society.  This is consistent with focus group finding that participants were supportive of their fellow student’s volunteering endeavors, and implies that students may understand the role of resale shops.  Still, 51% of the students surveyed did not have positive attitudes towards resale.  


Gender did not seem to play a role in these attitudes.  On this survey item, males responded:

Survey item 9 – Males
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

Not-for-profit resale shops improve the quality of life in our society.
50
2
24
11
12
1
3.28

Female responses for this item were:

Survey item 9 – Females
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

Not-for-profit resale shops improve the quality of life in our society.
50
0
23
21
4
2
3.3


Males agreed with this statement slightly more than females, but the mean scores of the two groups were nearly identical.  On average, males and females both felt neutral towards the role of resale.

Objective 4— How do freshman and seniors differ regarding attitudes towards resale?
Hypothesis 4— No significant difference exists between freshman and seniors with regard to attitudes towards resale.


As stated, in the focus group, students were confused about the role of resale.  No difference existed between freshmen and seniors attitudes.  

The results the survey support this finding:

Survey item 10
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

Not-for-profit resale shops rely solely on volunteers.
100
3
28
39
25
5
2.99

Survey item 10 measured knowledge.  The correct answer for survey item 10 was “strongly agree” or “agree.”  Sixty-nine percent or more of the students surveyed answered this question incorrectly; only 3% chose the answer that was most correct.

Freshman responded:

Survey item 10 – Freshmen
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

Not-for-profit resale shops rely solely on volunteers.
50
3
16
23
6
2
3.24

Seniors responses were:


Survey item 10 – Seniors
N
SA (5)
A (4)
N (3)
D (2)
SD (1)
 (

Not-for-profit resale shops rely solely on volunteers.
50
0
12
16
19
3
2.74

Survey results showed that, on average, freshmen felt neutral about the need for volunteers at resale shops and seniors were tending to disagree with resale’s dependence on volunteers.  Survey item 10 proved that most students do not understand the role of resale in society or the need for volunteers at a resale shop.

Objective 5— How do males and females differ regarding volunteering behavior?
Hypothesis 5— No significant difference exists between males and females with regard to volunteering behavior.

Survey question 3
Females (n)
Females (%)
Males (n)
Males (%)

 Since January, have you volunteered four hours or more?(yes)
29
58%
14
28%

Fifty-eight percent of the females were found to be regular volunteers, while only 28 percent of the males volunteered on a regular basis.  Females were also more interested in volunteering than males.  This shows a correlation between volunteering attitudes and behavior. 

Objective 6— How do freshman and seniors differ regarding volunteering behavior?
Hypothesis 6— No significant difference exists between freshman and seniors with regard to volunteering behavior.

Survey question 4
Freshmen (n)
Freshmen (%)
Seniors (n)
Seniors (%)

Have you ever volunteered at a resale shop?(yes)
7
14%
7
14%

