SAMPLE OUTPUT—Module 3

(The following project segments are EXAMPLES and SAMPLE MATERIAL.  Please note: (1) these samples were selected from several student team projects at one school and are not intended to represent a particular level of quality, and DO NOT represent a complete project; (2) the accuracy of content, data, and clarity of writing are NOT guaranteed; and (3) these samples may NOT BE DUPLICATED.  Questions regarding these samples may be sent to dlabay@lfc.edu)

SAMPLE A


A major secondary data source that will assist our research on “donations for world hunger” is a study conducted by professors at Brown University.  Their study addressed long-term problems of hunger by comparing the number of hungry people counted in the years 1992-1994 to the number of hungry people in the years 1994-1996.  Their research concluded that in 3 of the 5 countries there was an increase in hunger and an overall increase around the world.  As a result, Brown University's research is vital information for our team project on “donations for world hunger” and serves as a good secondary data resource.  A graph of Brown University’s research results is shown below.  The numbers at the bottom of the graph represent the number of chronically hungry people in millions.  
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SAMPLE B


In today’s global economy, many companies are extending their reach around the world.  To list only a few examples, Wal-Mart has introduced stores in Mexico, Brazil, and other parts of Latin America (Serns, 6).  McDonalds has restaurants in 120 countries around the world (www.mcdonalds.com/countries/index.html).  Despite this trend toward globalization, activity in informal economic sectors thrives in many countries.  In Brazil, open-air markets called ferias provide customers a variety of fresh produce (Serns, 1).  In other Latin American countries, local entrepreneurs offer goods from pushcarts or from blankets set out along sidewalks (ibid.).  Research in the area of informal economic activity is a relatively new field, beginning in the 1970s.  The significance of the informal economy, shown through statistics and estimates, proves this is a field that deserves more research attention. 

Informal Retail Markets


In this study, the following operational definition is offered for clarification:

The informal economy will be defined as transactions with retailers in unauthorized settings, such as street vendors, open-air markets, peddlers on foot, and other unregistered business establishments. 

Informal markets are often characterized by transient facilities and itinerant vending (Serns, 2).  Transient, or temporary, facilities allow informal vendors to change their location as they see fit.  Itinerant vending refers to the small inventory of goods or produce the retailer maintains to keep himself flexible and mobile (ibid.).  These characteristics provide a competitive advantage, reduce barriers to entry, and allow vendors to adapt to customers needs or preferences (ibid.).

Another important characteristic of informal economic activity is negotiated pricing.  Informal retailers post or quote prices for their goods, but will often negotiate this price with their customers.  Vendors often anticipate this and set original prices higher than they otherwise would, allowing for bargaining down (Serns, 4).

Informal transactions are not limited the sale of goods.  Vendors may also provide services, such as public transportation, entertainment, shoe shining, etc. (Serns, 2).

Significance of Informal Markets

Madeline Leonard writes, “No matter what kind of society one looks at, be it advanced capitalist, socialist or post-communist, informal economic activity contributes significantly to the overall economy” (Leonard, 1).  Measuring the statistical significance of informal economic activity is a difficult and often inexact task (Leonard, 13).  The vague and broad definitions offered by various economists, the wide range of attempted approaches, and the relative newness of the research makes concrete measurements impossible.  Estimates are available, however, and they support Leonard’s claim.  To cite just a few: In Peru, an estimated thirty-eight percent of GDP and sixty percent of hours worked take place in informal markets (Ghersi, 3).  The number of street vendor stalls in Mexico is estimated at over 440,000, and throughout Latin America the informal economy employs forty to sixty percent of the economically active population (Serns, 1).

Motivations and Causes

Informal markets exist for a variety of reasons.  First, these vendors may not possess the technological skills or education to find employment in today’s formal economic sectors.  This is often the case for migratory workers, from agricultural to urban settings (Serns, 4), and for immigrants.  Along these same lines, as companies advance technologically they require fewer workers.  This pushes workers into informal markets to make a living (ibid.).


Second, extensive poverty or severe economic downturns can lead to increased participation in informal markets (ibid.).  When employment in formal sectors is limited, many turn to alternate methods of making a living.  Ghersi states that informal markets often exist because “people want to work legally, but cannot” (Ghersi, 3).


Third, high barriers to entry might force entrepreneurs into the informal markets (Serns, 4).  Strict business regulations, limited availability of capital, high costs, and other legal restrictions can create these barriers to entry in formal markets (ibid.).  For example, in some Latin American countries it is common to wait up to one year before being able to start a business.  In Mexico City, opening a business requires about 600 separate permissions (ibid.).


Finally, many informal retailers are following family or cultural traditions (Serns, 4).  A family may hand down an operation from generation to generation.  Religious beliefs or traditions can also encourage informal retail participation.
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