SAMPLE OUTPUT—Module 4

(The following project segments are EXAMPLES and SAMPLE MATERIAL.  Please note: (1) these samples were selected from several student team projects at one school and are not intended to represent a particular level of quality, and DO NOT represent a complete project; (2) the accuracy of content, data, and clarity of writing are NOT guaranteed; and (3) these samples may NOT BE DUPLICATED.  Questions regarding these samples may be sent to dlabay@lfc.edu)
RESEARCH PROPOSAL A—The Informal Economy


In today’s global economy, many companies are extending their reach around the world.  To list only a few examples, Wal-Mart has introduced stores in Mexico, Brazil, and other parts of Latin America (Serns, 6).  McDonalds has restaurants in 120 countries around the world (www.mcdonalds.com/countries/index.html).  Despite this trend toward globalization, activity in informal economic sectors thrives in many countries.  In Brazil, open-air markets called ferias provide customers a variety of fresh produce (Serns, 1).  In other Latin American countries, local entrepreneurs offer goods from pushcarts or from blankets set out along sidewalks (ibid.).  Research in the area of informal economic activity is a relatively new field, beginning in the 1970s.  The significance of the informal economy, shown through statistics and estimates, proves this is a field that deserves more research attention. 

BACKGROUND

Informal Retail Markets


In this study, the following operational definition is offered for clarification:

The informal economy will be defined as transactions with retailers in unauthorized settings, such as street vendors, open-air markets, peddlers on foot, and other unregistered business establishments. 

Informal markets are often characterized by transient facilities and iterant vending (Serns, 2).  Transient, or temporary, facilities allow informal vendors to change their location as they see fit.  Iterant vending refers to the small inventory of goods or produce the retailer maintains to keep himself flexible and mobile (ibid.).  These characteristics provide a competitive advantage, reduce barriers to entry, and allow vendors to adapt to customers needs or preferences (ibid.).

Another important characteristic of informal economic activity is negotiated pricing.  Informal retailers post or quote prices for their goods, but will often negotiate this price with their customers.  Vendors often anticipate this and set original prices higher than they otherwise would, allowing for bargaining down (Serns, 4).

Informal transactions are not limited the sale of goods.  Vendors may also provide services, such as public transportation, entertainment, shoe shining, etc. (Serns, 2).

Significance of Informal Markets


Madeline Leonard writes, “No matter what kind of society one looks at, be it advanced capitalist, socialist or post-communist, informal economic activity contributes significantly to the overall economy” (Leonard, 1).  Measuring the statistical significance of informal economic activity is a difficult and often inexact task (Leonard, 13).  The vague and broad definitions offered by various economists, the wide range of attempted approaches, and the relative newness of the research makes concrete measurements impossible.  Estimates are available, however, and they support Leonard’s claim.  To cite just a few: In Peru, an estimated thirty-eight percent of GDP and sixty percent of hours worked take place in informal markets (Ghersi, 3).  The number of street vendor stalls in Mexico is estimated at over 440,000, and throughout Latin America the informal economy employs forty to sixty percent of the economically active population (Serns, 1).

Motivations and Causes


Informal markets exist for a variety of reasons.  First, these vendors may not possess the technological skills or education to find employment in today’s formal economic sectors.  This is often the case for migratory workers, from agricultural to urban settings (Serns, 4), and for immigrants.  Along these same lines, as companies advance technologically they require fewer workers.  This pushes workers into informal markets to make a living (ibid.).


Second, extensive poverty or severe economic downturns can lead to increased participation in informal markets (ibid.).  When employment in formal sectors is limited, many turn to alternate methods of making a living.  Ghersi states that informal markets often exist because “people want to work legally, but cannot” (Ghersi, 3).


Third, high barriers to entry might force entrepreneurs into the informal markets (Serns, 4).  Strict business regulations, limited availability of capital, high costs, and other legal restrictions can create these barriers to entry in formal markets (ibid.).  For example, in some Latin American countries it is common to wait up to one year before being able to start a business.  In Mexico City, opening a business requires about 600 separate permissions (ibid.).


Finally, many informal retailers are following family or cultural traditions (Serns, 4).  A family may hand down an operation from generation to generation.  Religious beliefs or traditions can also encourage informal retail participation.

PROBLEM STATEMENT

The problem of this study is to determine the attitudes and behaviors of college students with regard to informal economic activities.

RESERCH OBJECTIVES

1. How often do students participate in the informal economy?

2. How do male and female students differ in perceptions of and participation in the informal economy?

3. How do freshman and seniors differ in perceptions of and participation in the informal economy?

4. How do foreign and domestic students differ in perceptions of and participation in the informal economy?

5. How do students who have traveled abroad and students who have never left North America differ in perceptions of and participation in the informal economy?

HYPOTHESES 

1. No significant difference exists between males and females with regard to perceptions of informal economic activity.

2. No significant difference exists between males and females with regard to participation in the informal economy.

3. No significant difference exists between freshman and seniors with regard to perceptions of informal economic activity.

4. No significant difference exists between freshman and seniors with regard to participation in the informal economy.

5. No significant difference exists between domestic and international-oriented students with regard to perceptions of informal economic activity.

6. No significant difference exists between domestic and international-oriented students with regard to participation in the informal economy.

OPERATIONAL DEFINITIONS

1. The informal economy will be defined as transactions with retailers in unauthorized settings, such as street vendors, open-air markets, peddlers on foot, and other unregistered business establishments.

2. International-oriented students will be defined as students meeting one of these criteria: a) has traveled abroad to ten or more countries, b) was born in the US but lived in another country for ten or more years, or c) was born outside the US and lived outside the US for at least 13 years of their life.

PROPOSED RESEARCH PROCEDURES


Our proposed data collection methods include conducting focus groups, interviews, and surveys.  In the focus groups, we will begin by providing the participants with our operational definitions and some examples of informal markets.  We will then ask open-ended, broad questions to gather participants’ experiences in informal markets and how they felt about those experiences.  We will also inquire whether they realized they were participating in the informal economy at the time, or if they gave it little thought.


The interviews will be conducted with individuals currently active in the informal economy, providing either goods or services.  We will ask more targeted questions about what they sell and why they choose to do business in the informal rather than formal marketplace.  We will also attempt to determine their feelings toward participation in the informal economy – for example, do they feel they are “cheating” the government by not paying taxes, would they move their business to the formal market if there were less restrictions, etc.


Finally, we will survey randomly selected college students, in some combination that provides thirty or more responses from each of the following categories:

· Male

· Female

· Freshman

· Senior

· Domestic

· International-oriented

The questions for the survey will come from secondary data sources as well as the focus group and interview experiences.  We plan to use some type of scale or numerical measurement to allow for comparison and analysis of the data when the surveys are completed.

VALUE OF THIS STUDY TO OTHERS


The information gathered in our study, and other similar studies of informal economic activities, will be helpful to government agencies, economists, and formal businesses.  Government agencies would be interested in finding the magnitude of lost tax revenues from informal retailers, and might be able to use this information in developing policies concerning informal economic activity.  Economists would be interested in understanding the impact of the informal economy on countries’ GDP, and on the formal economy surrounding the informal markets.  Formal businesses would benefit from this research by recognizing who their informal competitors are and how they can respond and compete with the (usually) lower prices and fresher goods.
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RESEARCH PROPOSAL B—Donations for World Hunger

 “To satisfy the worlds sanitation and food requirements would cost only $13 billion – what the people in the US and the European Union spend on perfume each year,” according to the Think Quest website.   Shocking statistics like these, stress the importance of solving the world hunger problem.  Donating towards this cause is essential to one day alleviate global hunger.  

Background 


Conducting a study on “donations for world hunger” provides important information that could be an influencing factor used to stop starvation worldwide.  Organizations such as Red Cross and World Vision preach, “even a small monetary donation from one individual could greatly impact the life of a starving person.”  Hundreds of such organizations exist in the US alone.  When advertising for their cause, organizations need to know who their target audience is.  For example, if it is discovered that females give more than males, the Red Cross knows to aim their efforts at increasing the charity received from males.  Likewise they know that they should stress a minor boast in the amount donated when working with females.  Research on the topic is one way of obtaining this information.  Also, an individual’s attitude does not necessarily coincide with his/her behavior.  Factors such as financial security and accessibility or ease of donating influence the difference.  Studying some of these reasons, looking for the gap can also be an important aid for organizations striving to change the current trends on donation.  


Many people are simply unaware of the extent of world hunger.  Detailed information about donating such as who donates, how to donate, and where to donate brings to life a concept that can seem dead unless forced to face it.  Secondary data proves that world hunger is an issue that must sometime be seriously addressed.  However, often times the magnitude of the problem is not realized until directly taken into your own hands.  Turkmen defines research as a “systematic attempt to provide answers to questions.” (Wunsch 1)   As a result, another major reason for conduction this research is to learn the answers to some of the questions mentioned above and become more aware as a group and as a classroom of the major hunger issues that can be addressed partly through donations.  

Problem Statement

The problem of the study is to compare the donation attitudes and behaviors between classes and gender with regard to global hunger.

Research Objectives

1. Do males or females tend to donate more to world hunger?

2. Do freshmen or seniors tend to donate more to world hunger?

3. Does awareness affect an individual’s attitude or behavior toward world hunger?

4. Does financial status affect donation habits?

5. What motivates people to donate?

6. How does media affect individuals’ donation habits?

7. How can donating become easier for college students?

Hypotheses

1. No significant difference exists between males and females with regard to donation habits.

2. No significant difference exists between freshmen and seniors with regard to donation habits.

3. No significant difference exists between males and females with regard to donation attitudes.

4. No significant difference exists between freshmen and seniors with regard to donation attitudes.

Operational Definitions


Within our study on global hunger, we will define two operational definitions to help focus our area of interest and make our research more precise.  The two words that need to be defined to help clarify our focus are donation and awareness.  Donation is defined as a gift given by the donator in the form of food or money with a monetary value above $5.  Setting a monetary value on the description of donation is necessary for classifying donors in our survey and focus group.  We also concluded that a donation with a monetary value above $5 is a substantial donation.


The other word in need of clarification is awareness.  Throughout our research “awareness” will be used in the context of knowledge of contribution distribution.   In other words, awareness will be defined as whether the donator has knowledge of an individual’s nationality, country, race, or condition, which their donation will assist.  Awareness is a broad issue that needs focus with regard to the topic of donations for world hunger.  If an individual knows first-hand that their donation is directly helping a starving person, it may convince the individual to contribute more.  Therefore, it is a good idea to clearly define the term “awareness” as a research group.  

Research Procedures


In our project, we plan on conducting three different interviews with three different people. Our first interview will be with a frequent donator to a world hunger organization. One example is a professor who is an active donator to world hunger as he already sponsors a child.  Another interview will be with a Representative from a worldwide hunger organization such as the Red Cross, World Vision, etc., who’s main goal is to fight world hunger.  Lastly, we hope to interview Karen Herman, who is the current advisor for the Athletic Council here at LFC.  The Athletic Council is an organization on campus that, among other things, sponsors toy drives, clothing drives, and food drives at athletic events through out the year. This year’s food drive will be held in the month of November.  Our team believes that event will be an excellent opportunity for getting a general impression of LFC students’ attitude towards donations.   When the exact date is set we will be sure to inform the class. 


The next step in researching our topic will be organizing a focus group. According to McDanials and Gates’, “a focus group is a group who are led by a moderator in an in-depth discussion on one particular concept or topic.” (111)  We plan on inviting five to ten people to participate in our focus group.  We would like at least one freshman and senior, and one male and female. We would also like LFC students who are frequent donators to world hunger.  We plan on asking a couple of students from the Athletic Council organization, which participate in a number of donating activities, such as food drives. This focus group will provide us with a good idea of the types of questions we want to ask on our survey as well as create new ideas and thoughts on the topic.  


Finally, we plan to randomly distribute our survey to a relatively equal number of males and females and seniors and freshman. To avoid bias, we believe the best idea is to distribute surveys outside the cafeteria.  We will allow overlapping in our survey numbers and we hope to distribute a total of forty surveys.

Findings


Lastly, we hope our findings will be able to help several different components of the world hunger problem.

1. Determine the substantial impact that donations have on the world hunger issue. 

2. Inform donation centers of target audience on college campuses.

3. Discover easier ways to donate for college students.

4. Gain awareness of donation participation at LFC.

Conclusion


During the time spent reading this research proposal, as many as 200 people have died of starvation. (Think Quest)  Facts such as this are constant, real-life reminders of the magnitude of world hunger.  Societal donations could mean the difference between the life and death of a starving person around the world.  Our group believes that this is reason enough to conduct our research on “donations for world hunger.”
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